
HOW TO WRITE A JINGLE KS2 ENGLISH

Students will write a jingle to advertise their favorite products. The writing process involves creating rhyming lines and
composing a tune for their short song.

Normally, when the song is played multiple times, my students start listening more carefully, and for the first
time, many begin to realize there is more to the song than a catchy beat. You may want to ask students: Where
do you encounter advertising? After listening a second time, students complete the next row of the I Hear,
Think, Wonder sheet, then talk over their findings with their partner once again. Tell them to choose a real or
imaginary product for which they would like to write jingle lyrics. Ask students to demonstrate their growing
understanding by providing examples of each of the techniques from advertisements they have recently seen.
Since the purpose of this activity is to show how advertisers cater to a show's intended audience, you may
want to make sure you are presenting a show with commercials that very obviously target a specific
demographic. Understanding jingles and needledrop: a rhetorical approach to music in advertising. Before
students leave, let them know they will have an opportunity to perform original music to their ad, so they
should bring in anything they may need such as a guitar to perform if they wish. They will likely mention
television, billboards, radio, Websites, school hallways, and so on. Session Three Remind students what they
have learned so far in this lesson: techniques advertisers use to persuade consumers to buy their products and
the concept of "targeting" certain audience demographics to make the process of persuasion more efficient and
focused. The team with the best commercial should win a small prize. Continue the discussion of
demographics by distributing the Targeted Commercials handout, which will further explore the concept of
demographics. Some ideas follow: Which advertisements could be viewed as harmful or unfair to a group of
people? Wrap up this section of the lesson by using the Advertising Advantages: Television vs. If you own the
song, you could play it off your phone or a CD; I frequently play it off of YouTube, letting my kids hear the
sound only. My students come to understand listening to a song and even reading through it once does not
always equate comprehension, and they quickly realize the value of close reading with their favorite songs so
they can appreciate the story behind the song. They might mention music, catchy slogans, celebrity
appearance, the appeal of the product itself, and so forth. Encourage students to begin looking at
advertisements they encounter in terms of these three techniques. This will allow ESL students an opportunity
to see their language skills as an asset rather than a deficiency. While students watch the commercial break s ,
have them take brief notes to remind them of the products being advertised. First ask students to form small
groups and decide on a product to advertise. This discussion will help students decide which modes of
advertising they might use when creating their commercials in the next session. ESL â€” Students will be
offered extra credit if their group performs a translation of their jingle in a second language even if the
translation is provided by a native English speaker in the group who speaks a second language. Have students
use their completed charts to answer the reflection questions. Have students share their responses with a
partner and check for understanding by conducting a brief discussion of the examples. The language of media
has to be presented to these students just as much as written and spoke language has been presented.


