
INTRODUCTION OF 4PS

The 4 P's That Make Up a Marketing Mix. A marketing mix consists of a combination of factors that a business can
control in order to influence.

The amount of grants that they would be receiving depends upon their compliance to the conditions.
Researches and studies also reveal that behavioral change and improved perspective in life are some of the
outcomes documented to have occurred amount the lives of the beneficiaries which can be attributed to the
program. Parents may have inadequate skills for such activities as reading to and with their children, and they
may lack information about childhood immunizations and nutrition. Want to test drive. Balisacan, Arsenio.
Increased enrolment among school children and high availment of health services are some of the early
positive results. Simply put, CCT interventions need to be seen as longterm interventions, which assist
beneficiaries to become productive members of their community. Introduced in the early s, the four Ps were
called the marketing mix, and a typical marketing plan would include a mix of these four components.
Oliveros, Dra. The simple transfer of funds, even if it is to the victims of poverty, will not eradicate or reduce
poverty. The study will measure the knowledge of the respondents regarding the history of the 4Ps, its
objectives, qualifications and selection of its beneficiaries, its benefits , and its effects on the lives of its
beneficiaries. Instruction: Check the box that corresponds to your answer. Through the form of digital, a
product can be directly sent from manufacturers to customers. Only 0. Parents with low socioeconomic status
often lack the financial, social, and educational supports that characterize families with high socioeconomic
status. You might be wondering why this definition shifts away from the four Ps. An alternative approach has
been suggested in a book called 'Service 7' by Australian Author, Peter Bowman. Concluding Remarks A
preliminary household survey was conducted to surface possible issues that affect the performance of the 4Ps
based on the perception of household-beneficiaries. Authored by: Anonymous. For educational assistance,
every household receives a total of P3, per year or P per month per child for 10 months a year, to a maximum
of 3 children per household. Definition of Terms This study used some conceptual and operational definitions
to describe the variables of the study. The 4Ps program now operates in 17 region, 79 provinces and 1,
municipalities and key cities covering 3,, household beneficiary. The above findings show that it is in the
context of lack of regular employment and livelihoods that the 4Ps gain greater significance. Pricing strategies
and tactics see also: Pricing Place With the application of the Internet, place is playing an increasingly
important role in promoting consumption since the Internet and the physical channels become virtual. Poverty
as a social problem calls for a social solution. The following video expands upon the concept of the four Ps
and explains its more dynamic use today. The program rests on the clear premise that poverty, being
multidimensional in nature, is not simply the result of low incomes, and that a mere transfer of financial
resources to poor families will not be sufficient to combat poverty effectively Cunha  Department of Social
Welfare and Development. This would entail a manipulation of your product. Here are some indications of
adapt the product element on the Internet. Authored by: firepolemarketing. Other types of poorâ€”the
chronically sick, the out-of-school youth, the aging poor, disaster victims, to name a few-- do not enjoy the
same benefits. Handa, Sudhanshu and Benjamin Davis. It includes sustained low levels of income for
members of a community. License: All Rights Reserved. The respondents have been beneficiaries for at least
six 6 months. Price Price concerns about the pricing policies or pricing models from a company. As a result,
children from families with low socioeconomic status are at greater risk of entering kindergarten unprepared
than their peers from families with median or high socioeconomic status. The answer is that they are not
exactly the same. This short quiz does not count toward your grade in the class, and you can retake it an
unlimited number of times. Product, price, place, and promotion are nouns. De Britto, Tatiana Feitosa.
Providing digital products: In order to gain market shares in the Internet, companies need to widen its product
range.


