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CONCLUSION AND RECOMMENDATION.

Plus, when companies like invest in their people, they see less turnover , and employees become advocates of
the company as well. The second pillar, Ethical Sourcing , dictates the way that Starbucks purchases its
products. The company aims to hire 10, veterans and military spouses by and new employees from this
segment of population was hired in  In , customers did that  As stakeholders, employees typically demand for
better working conditions, job security and higher wages. Werther, W. Starbucks considers customers as
among its top stakeholders. Farmers aim to increase coffee yield to generate more revenues. It's just enough
for them to check off the social responsibility box before going public. These are just a few of their many
community-centric initiatives. Generally, Starbucks tries to be as environmentally friendly as possible in every
aspect of their operations. New Energy Management System is installed in about stores to optimize heating
and cooling. The interests of this stakeholder group are high quality service and products, such as coffee and
related beverages. The company satisfies most of the concerns of stakeholder groups like customers,
employees, suppliers, the environment, and investors. References Bryson, J. These youth rates are often
criticized. The main interest of this stakeholder group is compensation and a growing demand from Starbucks.
Starbucks uses a network of locations in different European countries to exploit tax advantages. In , Starbucks
boosted its CSR performance for this stakeholder group by giving scholarships to employees based on a
partnership with Arizona State University. Even though it suffered considerable decline in , Starbucks has
recovered and is on a growth path once more. The firm can improve its corporate social responsibility
performance by addressing such issue in this stakeholder group.


