
FEATURES OF MARKETING RESEARCH

Marketing Research: Definitions and Features of Marketing Research! Marketers need information to interpret their past
performance and analyse current.

If a secondary source of data is unable to serve the purpose, a convenience sample of small size can be
collected. The research analyst responsibilities include checking all data for accuracy, comparing and
contrasting new research with established norms, and analyzing primary and secondary data for the purpose of
market forecasting. In , Arthur Nielsen founded market research company, A C Nielsen and over next decade
pioneered the measurement of radio audiences. By doing so, the success of a new avenue can be assured. It is
scientific and systematic because it has well-defined procedures. The researchers need to know what type of
multi-faceted approach will answer the objectives, since seldom is it possible to find the answers using just
one method. Such research is deliberately biased so as to result in predetermined findings. Personal
relationships are of critical importance in B2B markets. Market surveys for sales activities will produce a
report of the impact of sales activities, whether their frequency needs to increase or any changes the audiences
think should be inculcated in the sales process. It does not remain static the same. Price ranges, product
variants to cater multiple price ranges, target customers for each of the products etc. Exploratory research
information is collected by focus group interviews, reviewing literature or books, discussing with experts, etc.
Due to this inherent nature, it suffers from certain levels of inaccuracy. Analytical services include designing
and pretesting questionnaires, determining the best means of collecting data, designing sampling plans, and
other aspects of the research design. Freud introduced personality as a motivating force in human behavior.
Links a company to the consumers and public: Marketing research is a function that links a company to the
consumers, customers and public, through information. Those with MBA or equivalent degrees are likely to be
employed as project managers. Effective promotion strategy of the product is defined. Please help improve
this section by adding citations to reliable sources. It suggests possible solutions for the consideration and
selection by managers. Primary research is conducted from scratch. Accurate launch of new products: Market
surveys are influential in understanding where to test new products or services. It raises the turnover and profit
of the company. Do you want to carry out your own survey? It should draw definitive conclusions only with
extreme caution. To forecast the probable volume of future sales or expected market share 3. It has an
association between product performance and customer anticipation. Similar to military intelligence -
Marketing research is a commercial intelligence-gathering activity. The intermediates or the end user profiles:
stockists, retailers, wholesalers, manufacturers, mothers, children, etc. It continuously collects up-to-date data
for solving the marketing problems. In marketing research, marketing problem is studied in depth and
solutions are suggested to solve the problem relating to consumers, product, market competition, sales
promotion and so on. Exploratory research is conducted to explore a problem to get some basic idea about the
solution at the preliminary stages of research. Although, this type of information would have been termed
"commercial intelligence" at the time, it created a precedent for the systemic collection of marketing
information. He exchanged detailed letters on trade conditions in relevant areas. It develops out of the id,
dominates the ego and represents the inhibitions of instinct which is characteristic of man. Following are the
top 10 types of market surveys that are conducted by successful enterprises. Around the same time, Daniel
Starch developed measures for testing advertising copy effectiveness in print media newspapers and
magazines , and these subsequently became known as Starch scores and are still used today. Marketing
research collects reliable data about the consumers, the competitors, the market, etc. It is also used to introduce
new products in the market and to identify new markets. Further information: History of marketing Evidence
for commercial research being gathered informally dates to the Medieval period.


