
NO LOGO NO JOB SUMMARY

No Logo: Taking Aim at the Brand Bullies is a book by the Canadian author Naomi Klein. 1 Focus; 2 Summary . The
term "McJob" is introduced, defined as a job with poor compensation that does not keep pace with inflation, inflexible or.

The culture of capitalism Naomi Klein paints an unparalleled portrait of the culture of capitalism in the age of
globalization. While the US economy expanded in the 's, news reports focused on the tight labor market and
record low unemployment levels. In a series of well-publicized David-versus-Goliath confrontations in the 's,
public opinion tilted the balance towards the Davids. The job requires talking with clients, computer software,
and getting quality products in a timely fashion. Market dominance is not simply a function of good
marketing. Abstract: Naomi Klein, one of the leaders in the anti-globalization movement. No Logo contains
some fascinating material, but it is rather narrowly focused on what a marxist would call the "ideological
superstructure". Such zones often have no labor laws, leading to dire working conditions. Klein concludes by
contrasting consumerism and citizenship, opting for the latter. This section also looks at ways in which brands
have "muscled" their presence into the school system, and how in doing so, they have pipelined
advertisements into the schools and used their position to gather information about the students. It does not
denote a distinctive lifestyle like the Nike swoosh does; it signals that you are using state-of-the-art chips.
When confronted with accusations of exploiting labor, Nike, Adidas, and Reebok would wash their hands of
responsibility, saying that these are matters to be resolved between the subcontractor and the workers.
Branding and advertising are hardly new phenomena, but Klein traces the origins of modern branding
campaigns to the mids, stressing the role played by clothing companies such as the Gap, Hilfiger, and Nike
she admits to having been a label-obsessed "mall-rat" as a teenager. They have used abusive sweatshops in
Vietnam perhaps more interested in how much they can spend on branding than they need to on production.
De Gerada is particularly upset at billboards in poor areas promoting cigarettes and strong alcohol clearly
targeting those who crave escapism. Central Idea: Through researching the Playboy Enterprise I learned the
history behind the legendary Hugh Hefner, as well as the history behind the Playboy bunny logo and the
history behind the famous Playboy magazine. Patents on process technologies lie at the heart of
high-technology manufacturing. Close your eyes and clear your mind and listen to the sound of my voice. If a
corporation made a shoe that outperformed its competitors, then activists would have a hard time prying
customers away no matter what the labor or environmental practices of the company. Part three, "No Jobs",
shifts focus to look at changes in labor relations and working conditions. Also discussed is the way that
corporations abuse copyright laws in order to silence anyone who might attempt to criticize their brand. But
then what great book isn't? According to Klein, in response to an economic crash in the s due to the Latin
American debt crisis , Black Monday , the savings and loan crisis , and the Japanese asset price bubble ,
corporations began to seriously rethink their approach to marketing and to target the youth demographic, as
opposed to the baby boomers , who had previously been considered a much more valuable segment. Again,
Nike led the way. The CDC website has provided information that effectively utilizes the three rhetorical
appeals of ethos, pathos, and logos to inform and educate the public about a common disorder that affects
children and adults. What goes around comes around. In the auto industry, worldwide supply is expected to
reach 80 million in the period â€”, while demand will rise to only 75 percent of the total. Klein argues that
large multinational corporations consider the marketing of a brand name to be more important than the actual
manufacture of products; this theme recurs in the book, and Klein suggests that it helps explain the shift to
production in Third World countries in such industries as clothing, footwear, and computer hardware.
Recommendation If you study, or have any interest in, marketing, economics or even business ethics this book
is a must. With de-regulation and the ability to control governments of third-world countries, corporations
have moved in to privileged positions, not just exploiting the poor, but destroying environments and
ecosystems as well. See also. The book then shifts back to North America , where the lack of manufacturing
jobs has led to an influx of work in the service sector, where most of the jobs are for minimum wage and offer
no benefits. The result is a new generation of employees who have come to resent the success of the
companies they work for. But as time went on, what I clearly saw was a movement forming before my eyes.
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professional advice in business, financial, legal, or technical matters. What about overproduction? When
dealing with intellectual property â€” the legal basis for much of what she discusses â€” she never really
distinguishes trademarks and patents and copyright , with no exploration of the differences in the capital of say
Nike, Monsanto, and Microsoft. Klein's neglect of the dynamics of production in the era of global capitalism is
a blindspot that leads her to neglect the centrality of speculative capital. Just Readers Like You. Just brand it!
Fund managers entered a market to engage in short-selling stocks, that is, borrowing shares to artificially
inflate share values, then selling and hightailing it like the proverbial Natchez gambler. A UN study of
countries representing 94 percent of the world's population shows that the top 20 percent of the world's
population raised its share of total global income from 69 to 83 percent. Also Klein discusses citizen art.


